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2019 ECI AWARDS（艾奇奖）
HONORING INNOVATIONS THAT DEFINE THE FUTURE

	1.  Entry Title
	Enter title here

	2.  Entrant
	Enter entrant here

	3.  Subcategory
	Enter subcategory according to category definitions

	4a.   Area where Effort Ran
	Check the one that applies best     
[bookmark: Check2][bookmark: Check3]☐Regional   ☐National   ☐ Multinational

	4b.  Platform Where Effort Ran
	Check the one that applies best      
☐Single Platform    ☐Cross-platform

	4c.   Time Period Effort Ran

	Start Date:   MM/DD/YY   
	End Date:    MM/DD/YY 
	☐Ongoing

	5. Entry Form Instructions
	1. Upload your entry form in both PDF and DOC format;
2. Type answers in black 10-point font, and underline, bold or use red font color to highlight;
3.  In the event of a question that is not applicable, please indicate the reason directly under the question, instead of deleting or skipping that question;
4. The total number of pages of the entry form shall not exceed 10 pages with less than 5 photos inserted, and the file size should be no bigger than 3 MB.



Entry Form


6.Background and Objectives. Describe the state of the industry/marketplace before the effort began. What were the problems and challenges?  What were your objectives and Key Performance Indicators (KPIs)?






Provide answer here

7a.Solutions. Explain the innovative strategies and solutions of the effort.



Provide answer here

[bookmark: _GoBack]7b.Core Innovative Idea. Refine and briefly describe the core innovative idea of the effort, including but not limited to innovation concept, marketing research tool, data analysis technology, new media integration or others.






Provide answer here



8a.Execution: Elaborate the process how you executed the effort. How did your creative and media strategies work together to reach your specific audience? Did your strategies change over time?  If so, how? 





Provide answer here



8b. Detail other marketing components in operation and channels that contributed to the effects of your effort, such as channel recommendation, in-app offer, etc.






Provide answer here
	1) Ads
TV	
☐TVC
☐Sponsorship
☐Program/Content
☐Other_______
Print
☐Newspaper
☐Magazine
☐Mail
☐Other_______
Radio
☐Spots
☐Product Placement
☐Program/Content
☐Other_______
Cinema 
☐Theater
☐Product Placement
☐Other_______
OOH
☐Billboard
☐Airport/Subway/Bus etc.
☐Place Based
☐Ambient Media
☐Other_______
[bookmark: Text1]Online
☐Display Ad
☐Brand Website/H5
	☐Push Ad/Content	
☐SEM/SEO
☐Social Media
☐Viral
☐Word of Mouth
☐EDM
☐Stream
☐Digital Media Integration
☐Mobile Media Integration
☐Other______
Packaging
☐Packaging Design
☐Product Design
☐Other_______
Retail Experience
☐In-store Display
☐Sales Promotion
☐Print
☐Other_______
Other            

2) Public Relations
PR Events
☐Event Marketing
☐Offline Promotion
☐Sponsorship
☐Road Show
☐Commercial Performance
☐Exhibition & Convention
☐Other_______
	News Transmission
☐Mass Media
☐Social Media
☐We Media
☐Other_______
☐Public Opinion Monitoring
Professional Engagement
☐Closed Loop Marketing
☐Interactive Visual Aids
☐Continuing Engagement
☐Documentary
☐Other_______
Other            

3) Channels
☐Ground Promotion
☐App Store
☐In-app Ad
Web Union Promotion
☐Offer Wall
☐Interstitial
☐Web Union & Agent
☐Mobile DSP
☐Other_______
☐Channel Collaboration
☐Resource Exchange
Other            

4) Other                




8c.Marketing communication expenditures and the percentage each header touch point in the chart in 8b constituted.




Total Marketing Expenditure    Enter  expenditure here  
Ads:     Enter the percentage here     %

Public Relations:    Enter the percentage here     %
Channels:     Enter the percentage here     %
Other:     Enter the percentage here     %

9. Detail other marketing components in operation and channels that contributed to the effects of your effort, such as channel recommendation, in-app offer, etc.




Provide answer here



10.Conversion Value. Provide reliable data and data source to demonstrate the result the effort achieved. Use relevant data to explain the significance of the value into which the innovative business model was converted, including but limited to commercial value, industry value, social value, etc. If the effort is still ongoing, please assess its result and conversion value.







Provide answer here
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